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“Project 2012” Marketing Campaign Fact Sheet
WHAT:
Project 2012 was designed to engage the public and create buzz leading up to the official announcement of the new attraction at Hersheypark. The campaign began in October 2010 and continued through the announcement of the attraction on August 2, 2011.
WHY:
Project 2012 was a social media campaign designed to engage Hersheypark guests and the public in anticipation of the Park’s newest attraction.

WHO:
Project 2012 was designed, developed and sustained by several members of the Hersheypark Marketing Team.
DETAILS:
The viral campaign played out on a Facebook group page called “Project 2012,” which served as an open forum of discussion for participants to share the latest puzzles and theories. 
Clues were distributed weekly through a variety of fictitious websites, including the Ride Institute of Technology, LaMarcus Brothers Mid-Air Excavation, O'Connell Plumbing & Drain, and Coaster Test Pilot Solutions. The campaign also incorporated additional social media tools, including Twitter and LinkedIn. 
Throughout the summer, several clues and events occurred at Hersheypark as well, which encouraged online participants to visit the Park and also engaged Park visitors in the game.

FOR MORE INFO:
http://en.wikipedia.org/wiki/Attraction_2012_(Hersheypark)
